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CONNECTIONS

COMMUNICATE WELL

Make Your Message Matter

To be heard, you have to make people like
you. You need to create chemistry—
with your staff as a manager, with your
team as a project leader, with your boss,
withyour customer, with your strategic
partners. People believe people they like.
That's not a news bulletin. Great
communicators develop "The Likeability
Factor"—your personality and the
“chemistry” you create between yourself
and others.
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